U3mepeHue peknambl Ha YouTube

Anekcen ApwimHos | Google Poccus
PykoBogutens nnatgopm Meanasakyrnok

NHecca NwyHbknHa | Mediascope
3amecTuTerNb UCMNOMHUTENBHOIO AMpEKTopa
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Google

Measurement that works for everyone



Measurement Is the foundation

Putting privacy and control first — for consumers, advertisers and
publishers — will drive the future of advertising.

Google



Measurement that works for everyone

Our
aspiration

Users Full Control

Publishers @
Advertisers & m
Agencies

Transparent

Enable Choice

Trustworthy

Advance the
Industry

Valuable

Google



We need to work together to strengthen the ecosystem

Measurement
: Buy-Side / :
Users Publishers 3P Partners Sell-Side Tech Agency Advertisers
The ecosystem needs to work together to ensure we continue to provide critical information for advertisers to
understand their media spend while respecting the choices consumers make.

Google



Google Is here to help
Privacy-first measurement in a landscape that has fundamentally changed

©

Robust Tools for Advanced Measurement Third Party Measurement
Full Control Solutions Partnerships
Continuing to provide tools that have Building for the future with cloud-based New and scalable approaches that enable
privacy embedded so you have full control solutions and machine learning for more third-party vendors to measure our media
to safeguard your data. data access and flexibility. globally while protecting user privacy.

Google



We are partnering with the industry to enable more
coverage and choice

Expand Coverage Enable Choice Advance the Industry
Ensure complete coverage Allow marketers to choose Develop collective industry
across all stages of the between Google and verified standards and approaches to
customer journey partners privacy-safe measurement

Google



Measurement



YouTube

[Mneep Ne1 no ayantopum

Mneep Ne1 no yncny NpocmMoTpoB

MonoBuHa obbema OLV peknambl Ha AeckTone

Monthly Reach
% HaceneHusa

YouTube
] 52%
VK

44%
Ok

30%
Facebook + Instagram

20%

Digital Brand Day 2019

% OT BCEX
NPOCMOTPOB
YouTube
o 44%
Vk
13%
Ok
6%
Facebook + Instagram
4%

WEB-Index, Desktop, Jekabpb 2018, Poccusa 100k+, 12-64 net
Monthly Reach, % ot HaceneHus | % oT obLiero Yncna npocMoTPOB pPosiMkoB | % oOT obLuero ymcna nokasos InStream peknamsbl

% OT Bcex
MOKa30B peknambl

YouTube
50.3%




N3mepeHmne peknambl Ha YouTube

CosmecTHbIN npoekT YouTube n Mediascope

[eckton + Mob6ann

[NepBoe pelueHne anga nocTkamnenHa
B Mobanne 6e3 TermpoBaHus

A=y
M EQunHas oTYETHOCTb MO BCEN pekname,

Bktoyaa YouTube

EonHble meTpuku, cpaBHumble ¢ TB

Digital Brand Day 2019




TexHonormn: nokanbHoe pellieHue ana Poccum

4=y Desktop Mobile

m [10 Ha kKoMmnbloTEPAX U HOYTOYKax NaHenmMcToB MpunoxeHne Reality Mine Ha cmapTdoHax / nnaHweTtax
user-centric naHenu MOBGUbHOM NaHenu

® BbigeneHue B gaHHbIx ClickStream naHenuctos URL C6op peknamHubix URL YouTube no macke

pekrnamMHbIx pasmelteHnin YouTube no macke
BbigeneHue napametpos pasmelleHmda ns URL
u BbigeneHue napameTtpoB pasmMelleHus s URL
m CkadmBaHue Bngeo no cobpaHHom URL ¢ peknamon

® OnucaHue kpeatmea




[1aHHbIE

® [laHHble KaK No OeCKTOor pa3MeLeHnAM,
Tak 1 No MOBUNbHLIM

MOCTABKA OAHHbIX
MocTtaBka gaHHbIX B [10 iStar, ¢ BO3MOXXHOCTbIO 06beanHEHUSA

o n rnepece4vyeHnAa ¢ TermpoBaHHbIMU pa3MeLLEHNAMN
® BO03MOXHOCTb OLEHKN OOLLMX NoKasaTeneun

Mo KamMnaHuu, BKIoYasa pasmelleHunsa YouTube
CPOKU INMOCTABKK

ExeHegenbHasi noctaBka B NATHULY
3a nNpenbiayLLyo Heaento

% EanHble meTpukn cpaBHUMbIE ¢ TB:
OXBarT, YacToTa, couaem

DIA
MEsE

POWERED BY TNS




Cpoku 3arnycka nccrieaoBaHus

PeweHne »

Mecsu 1 Mecsu, 2 Mecsu 3 Mecsiy 4

PekpyTtnpoBaHue desktop naHenu
O6HosneHue MO

Mecsay 5 Mecsu 6 Mecsay 7

3anyck desktop nsmepeHus, ctapT NOCTaBKK

PekpyTtnpoBaHue mobile naHenn

O6HoBneHune MO

Digital Brand Day 2019

3anyck mobile namepeHus, ctapT NOCTaBKu
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Totan Bunageo noctkamneunH

[laHHble
no TB-pekname

Digital Brand Day 2019

dakTNYeCKNin MOHUTOPUHT
OLV peknamsl
(MHnumatmnea PycbpeHnaa)

o

JaHHble
Nno pasmeLleHnam
Ha YouTube
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